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Strategic Brand Management Keller 3rd Edition Pdf:
  Building Organizational Capacity and Strategic Management in Academia Kayyali, Mustafa,2024-11-01 As higher
education institutions face challenges like technological advancements student demographics and funding constraints
effective strategic management is essential This involves enhancing institutional capabilities through improved governance
resource allocation and stakeholder engagement while fostering a culture of innovation and collaboration By prioritizing
strategic planning and capacity building academic institutions can remain relevant and responsive to the needs of students
faculty and the broader community Further research empowers universities to achieve sustainable growth and fulfill their
educational and social objectives Building Organizational Capacity and Strategic Management in Academia explores the
crucial role of leadership and strategic management in boosting the capacity and effectiveness of higher education
institutions It examines the complex dynamics of organizational change innovation and sustainable growth within the setting
of academia This book covers topics such as brand management information technology and strategic planning and is a
useful resource for business owners academicians educators managers computer engineers scientists and researchers
  ISCONTOUR 2013 Roman Egger,Christian Maurer,2013 This are the proceedings of ISCONTOUR 2013 the first
International Student Conference in Tourism Research which was held at the Salzburg University of Applied Sciences on the
15th of April 2013   Brand Culture and Identity: Concepts, Methodologies, Tools, and Applications Management
Association, Information Resources,2018-10-05 The world of brands is undergoing a sea change in the domain of consumer
culture and it has become a challenge to cater to the taste and needs of audiences The process of creating iconic brands
varies from product to product and market to market Effective branding strategies are imperative for success in a
competitive marketplace Brand Culture and Identity Concepts Methodologies Tools and Applications is a vital reference
source for the latest research findings on the use of theoretical and applied frameworks of brand awareness and culture
Highlighting a range of topics such as consumer behavior advertising and emotional branding this multi volume book is
ideally designed for business executives marketing professionals business managers academicians and researchers actively
involved in the marketing industry   Reputation Management Techniques in Public Relations Erdemir, Ayse,2018-01-26
Reputation is becoming an imperative business function that influences strategic decisions including the direction of a
business plan and how an organization should be communicating with its stakeholders and publics It is crucial for an
organization to measure public relations outputs and outcomes as well as measuring established and developing relationships
Reputation Management Techniques in Public Relations is a critical scholarly resource that examines public relations
strategies such as employing media plans determining communication channels setting objectives choosing the right
promotional programs and message strategies budgeting and assessing the overall effectiveness of a company s public
relations strategy Featuring coverage on a broad range of topics such as brand and customer communications corporate



social responsibility and leadership this book is geared towards practitioners professionals and scholars seeking current
research on reputation management   Design and Strategy Wanda Grimsgaard,2022-12-14 This major practical handbook
bridges the gap between strategy and design presenting a step by step design process with a strategic approach and
extensive methods for innovation strategy development design methodology and problem solving It is an effective guide to
planning and implementing design projects to ensure strategic anchoring of the process and outcome Built around a six part
phase structure that represents the design process covering initial preparations and project briefing research and analysis
targets and strategy concept development prototyping and modelling production and delivery it is a must have resource for
professionals and students Readers can easily dip in and out of sections using the phase structure as a navigation tool Unlike
other books on the market Design and Strategy addresses the design process from the perspective of both the company and
the designer For businesses it highlights the value of design as a strategic tool for positioning competition and innovation For
the designer it teaches how to create solutions that are strategically anchored and deliver successful outcomes for businesses
resulting in appreciative clients It includes over 250 illustrations and diagrams tables and text boxes showing how to move
through each stage with clear visualisation and explanation This book encourages all designers in product design and
manufacturing service design communication design branding and advertising to think beyond shape and colour to see
design through the lens of strategy process and problem solving and all business managers innovators and developers to see
the value in strategic design outcomes   Advances in Communication Research to Reduce Childhood Obesity Jerome
D. Williams,Keryn E Pasch,Chiquita A. Collins,2013-02-12 Rates of childhood obesity are alarmingly high and increasing each
year Studies have shown that obese children are more likely to become obese adults and are likely to suffer with numerous
health consequences like coronary heart disease high blood pressure and Type II diabetes among others Studies also indicate
that television viewing and exposure to advertising for food products influences children s attitudes toward food preferences
and food purchase requests for foods with low nutritional value It is important to better understand the role of media in
childhood obesity and to learn how media may be used to address this issue in a positive way This book focuses on
communication and media research that can have an impact on reducing childhood obesity Emphasis is placed on topics
related to how the media communicate health related messages about food nutrition and diet that influence childhood obesity
Particular emphasis is on the new media given the fact that media now have more central roles in socializing today s children
and youth than ever before Advertising and marketing messages reach young consumers through a variety of vehicles
broadcast and cable television radio magazines computers through the Internet music cell phones and in many different
venues homes schools child care settings grocery stores shopping malls theaters sporting events and even airports In
addition given the disparity in obesity rates between children of color and the general population special attention is given to
research on media targeting these populations   Proceedings of IAC 2017 in Vienna group of authors,2017-08-15



International Academic Conference on Teaching Learning and E learning and International Academic Conference on
Management Economics and Marketing Vienna Austria 2017 IAC MEM 2017 IAC TLEl 2017 August 18 19 2017   Nonprofit
Marketing Walter Wymer,Patricia Knowles,Roger Gomes,2006-03-06 This textbook presents marketing concepts which are
then supported with real world examples Key features include treatment of the most important marketing activities
marketing fundamentals separate chapters on social marketing and cause marketing and numerous international examples
  Marketing Communications Patrick De Pelsmacker,Maggie Geuens,Joeri van den Bergh,2010 Marketing
communication has an overwhelming impact on both society and business This text offers a comprehensive overview of the
cornerstones techniques and applications of marketing communications practice in a European context   Strategic Brand
Management: Building, Measuring, and Managing Brand Equity, Global Edition Kevin Lane Keller,Vanitha
Swaminathan,2019-07-04 For courses in brand management Create profitable brand strategies by building measuring and
managing brand equity Strategic Brand Management Building Measuring and Managing Brand Equity looks at branding from
the perspective of the consumer and provides a framework that identifies defines and measures brand equity Using insight
from both academics and industry practitioners the text draws on illustrative examples and case studies of brands marketed
in the US and all over the world New co author and award winning scholar Vanitha Swaminathan joins Kevin Lane Keller on
this exciting new 5th Edition This edition also features a greater focus on digital branding so students are aware of the
exciting new opportunities and daunting challenges brands must face in connecting with today s consumers The full text
downloaded to your computer With eBooks you can search for key concepts words and phrases make highlights and notes as
you study share your notes with friends eBooks are downloaded to your computer and accessible either offline through the
Bookshelf available as a free download available online and also via the iPad and Android apps Upon purchase you ll gain
instant access to this eBook Time limit The eBooks products do not have an expiry date You will continue to access your
digital ebook products whilst you have your Bookshelf installed   Strategic Brand Management, 3/E Keller,2008 Keller
Strategic Brand Management 3E Provides Insights Into How To Create Profitable Brand Strategies By Building Measuring
And Managing Brand Equity   Keller: Strategic Brand Management eBook GE 4e Kevin Lane Keller,2013-11-06 For
students managers and senior executives studying Brand Management Keller s market leading strategic brand management
book provides insights into profitable brand strategies by building measuring and managing brand equity The Global Edition
strengthens relevance by using locally applicable examples that include Scoot Hyundai Etisalat Qantas Uniqlo Mambo The
full text downloaded to your computer With eBooks you can search for key concepts words and phrases make highlights and
notes as you study share your notes with friends eBooks are downloaded to your computer and accessible either offline
through the Bookshelf available as a free download available online and also via the iPad and Android apps Upon purchase
you ll gain instant access to this eBook Time limit The eBooks products do not have an expiry date You will continue to access



your digital ebook products whilst you have your Bookshelf installed   Best Practice Cases in Branding Kevin Lane
Keller,2003 The twelve cases in this book written by Kevin Lane Keller one of the international leaders in the study of
strategic brand management and integrated marketing communications feature some of the world s most successful brands
and companies including Levi Strauss Co Intel Nike and DuPont Keller s cases examine the strategic brand management
process best practice guidelines and how to best build and manage brand equity For executives and managers in marketing
and or brand management This book is suggested for use withStrategic Brand Management 2e also by Kevin Lane Keller and
published by Prentice Hall   Strategic Brand Management Kevin Lane Keller,2013-04-11 This is the eBook of the
printed book and may not include any media website access codes or print supplements that may come packaged with the
bound book Incorporating the latest industry thinking and developments this exploration of brands brand equity and
strategic brand management combines a comprehensive theoretical foundation with numerous techniques and practical
insights for making better day to day and long term brand decisions and thus improving the long term profitability of specific
brand strategies   Pearson Etext for Strategic Brand Management Kevin Keller,Vanitha Swaminathan,2019-04-18 Create
profitable brand strategies by building measuring and managing brand equity Strategic Brand Management Building
Measuring and Managing Brand Equity looks at branding from the perspective of the consumer and provides a framework
that identifies defines and measures brand equity Using insight from both academics and industry practitioners the text
draws on illustrative examples and case studies of brands marketed in the US and all over the world New co author and
award winning scholar Vanitha Swaminathan joins Kevin Lane Keller on this exciting new 5th Edition This edition also
features a greater focus on digital branding so students are aware of the exciting new opportunities and daunting challenges
brands must face in connecting with today s consumers For courses in brand management Pearson eText is a simple to use
mobile optimized personalized reading experience that can be adopted on its own as the main course material It lets students
highlight take notes and review key vocabulary all in one place even when offline Seamlessly integrated videos and other rich
media engage students and give them access to the help they need when they need it Educators can easily customize the
table of contents schedule readings and share their own notes with students so they see the connection between their eText
and what they learn in class motivating them to keep reading and keep learning And reading analytics offer insight into how
students use the eText helping educators tailor their instruction NOTE This ISBN is for the Pearson eText access card For
students purchasing this product from an online retailer Pearson eText is a fully digital delivery of Pearson content and
should only be purchased when required by your instructor In addition to your purchase you will need a course invite link
provided by your instructor to register for and use Pearson eText   The British National Bibliography Arthur James
Wells,2006   NACADA Journal ,2006   Strategic Brand Management Kevin Lane Keller,2015   Strategic Brand
Management, 4th Edition Alexander Chernev,2025-01-15 Strategic Brand Management outlines a systematic approach to



understanding the key principles of building strong brands This book offers a cohesive framework for brand management
highlighting the distinct role of brands in creating market value Topics covered include crafting a compelling value
proposition designing brand attributes developing impactful communication campaigns managing brand portfolios
cobranding brand repositioning managing brands over time protecting the brand measuring brand impact and creating a
strategic brand management plan Clear concise and practical Strategic Brand Management is the definitive text on building
strong brands   Strategic Brand Management with Best Practice Cases in Branding Kevin Keller,2007-06-13 This
package contains the following components 013188865X Best Practice Cases in Branding for Strategic Brand Management
0131888595 Strategic Brand Management
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In a world defined by information and interconnectivity, the enchanting power of words has acquired unparalleled
significance. Their power to kindle emotions, provoke contemplation, and ignite transformative change is truly awe-inspiring.
Enter the realm of "Strategic Brand Management Keller 3rd Edition Pdf," a mesmerizing literary masterpiece penned
with a distinguished author, guiding readers on a profound journey to unravel the secrets and potential hidden within every
word. In this critique, we shall delve into the book is central themes, examine its distinctive writing style, and assess its
profound impact on the souls of its readers.
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Strategic Brand Management Keller 3rd Edition Pdf Introduction
In the digital age, access to information has become easier than ever before. The ability to download Strategic Brand
Management Keller 3rd Edition Pdf has revolutionized the way we consume written content. Whether you are a student
looking for course material, an avid reader searching for your next favorite book, or a professional seeking research papers,
the option to download Strategic Brand Management Keller 3rd Edition Pdf has opened up a world of possibilities.
Downloading Strategic Brand Management Keller 3rd Edition Pdf provides numerous advantages over physical copies of
books and documents. Firstly, it is incredibly convenient. Gone are the days of carrying around heavy textbooks or bulky
folders filled with papers. With the click of a button, you can gain immediate access to valuable resources on any device. This
convenience allows for efficient studying, researching, and reading on the go. Moreover, the cost-effective nature of
downloading Strategic Brand Management Keller 3rd Edition Pdf has democratized knowledge. Traditional books and
academic journals can be expensive, making it difficult for individuals with limited financial resources to access information.
By offering free PDF downloads, publishers and authors are enabling a wider audience to benefit from their work. This
inclusivity promotes equal opportunities for learning and personal growth. There are numerous websites and platforms
where individuals can download Strategic Brand Management Keller 3rd Edition Pdf. These websites range from academic
databases offering research papers and journals to online libraries with an expansive collection of books from various genres.
Many authors and publishers also upload their work to specific websites, granting readers access to their content without
any charge. These platforms not only provide access to existing literature but also serve as an excellent platform for
undiscovered authors to share their work with the world. However, it is essential to be cautious while downloading Strategic
Brand Management Keller 3rd Edition Pdf. Some websites may offer pirated or illegally obtained copies of copyrighted
material. Engaging in such activities not only violates copyright laws but also undermines the efforts of authors, publishers,
and researchers. To ensure ethical downloading, it is advisable to utilize reputable websites that prioritize the legal
distribution of content. When downloading Strategic Brand Management Keller 3rd Edition Pdf, users should also consider
the potential security risks associated with online platforms. Malicious actors may exploit vulnerabilities in unprotected
websites to distribute malware or steal personal information. To protect themselves, individuals should ensure their devices
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have reliable antivirus software installed and validate the legitimacy of the websites they are downloading from. In
conclusion, the ability to download Strategic Brand Management Keller 3rd Edition Pdf has transformed the way we access
information. With the convenience, cost-effectiveness, and accessibility it offers, free PDF downloads have become a popular
choice for students, researchers, and book lovers worldwide. However, it is crucial to engage in ethical downloading
practices and prioritize personal security when utilizing online platforms. By doing so, individuals can make the most of the
vast array of free PDF resources available and embark on a journey of continuous learning and intellectual growth.

FAQs About Strategic Brand Management Keller 3rd Edition Pdf Books
What is a Strategic Brand Management Keller 3rd Edition Pdf PDF? A PDF (Portable Document Format) is a file
format developed by Adobe that preserves the layout and formatting of a document, regardless of the software, hardware, or
operating system used to view or print it. How do I create a Strategic Brand Management Keller 3rd Edition Pdf PDF?
There are several ways to create a PDF: Use software like Adobe Acrobat, Microsoft Word, or Google Docs, which often have
built-in PDF creation tools. Print to PDF: Many applications and operating systems have a "Print to PDF" option that allows
you to save a document as a PDF file instead of printing it on paper. Online converters: There are various online tools that
can convert different file types to PDF. How do I edit a Strategic Brand Management Keller 3rd Edition Pdf PDF?
Editing a PDF can be done with software like Adobe Acrobat, which allows direct editing of text, images, and other elements
within the PDF. Some free tools, like PDFescape or Smallpdf, also offer basic editing capabilities. How do I convert a
Strategic Brand Management Keller 3rd Edition Pdf PDF to another file format? There are multiple ways to convert a
PDF to another format: Use online converters like Smallpdf, Zamzar, or Adobe Acrobats export feature to convert PDFs to
formats like Word, Excel, JPEG, etc. Software like Adobe Acrobat, Microsoft Word, or other PDF editors may have options to
export or save PDFs in different formats. How do I password-protect a Strategic Brand Management Keller 3rd
Edition Pdf PDF? Most PDF editing software allows you to add password protection. In Adobe Acrobat, for instance, you can
go to "File" -> "Properties" -> "Security" to set a password to restrict access or editing capabilities. Are there any free
alternatives to Adobe Acrobat for working with PDFs? Yes, there are many free alternatives for working with PDFs, such as:
LibreOffice: Offers PDF editing features. PDFsam: Allows splitting, merging, and editing PDFs. Foxit Reader: Provides basic
PDF viewing and editing capabilities. How do I compress a PDF file? You can use online tools like Smallpdf, ILovePDF, or
desktop software like Adobe Acrobat to compress PDF files without significant quality loss. Compression reduces the file size,
making it easier to share and download. Can I fill out forms in a PDF file? Yes, most PDF viewers/editors like Adobe Acrobat,
Preview (on Mac), or various online tools allow you to fill out forms in PDF files by selecting text fields and entering
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information. Are there any restrictions when working with PDFs? Some PDFs might have restrictions set by their creator,
such as password protection, editing restrictions, or print restrictions. Breaking these restrictions might require specific
software or tools, which may or may not be legal depending on the circumstances and local laws.
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CDET - Corporals Course Distance Education Program The Corporals Course distance education program (DEP) provides
students with the basic knowledge and skills necessary to become successful small-unit ... ACTIVATION OF MARINENET
CORPORALS COURSE ... Jun 15, 2012 — 6. MARINES WILL SPEND APPROXIMATELY 30 HOURS COMPLETING THE
CORPORALS COURSE DEP. THIS INCLUDES THE TIME NEEDED TO STUDY THE CONTENT, COMPLETE ... pme
requirements by grade - Headquarters Marine Corps Complete MarineNet “Leading Marines” Course (EPME3000AA) AND. •
Complete a Command-Sponsored Lance Corporals Leadership and. Ethics Seminar. Corporal/E-4. Marine Net Cpl course :
r/USMC - Reddit 125K subscribers in the USMC community. Official Unofficial USMC forum for anything Marine Corps
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related. Corporals Course to be required - DVIDS Jun 29, 2012 — The online course is comprised of 30 hours of work, which
includes study time, completing exercises and end-of-course exams. After each of the ... Corporals Course - Marines.mil
Corporals Course is designed to provide Marines with the basic knowledge and skills necessary to assume greater
responsibility as a non-commissioned officer. CDET - Leading Marines Distance Education Program This DEP is a MarineNet
self-paced curriculum (EPME3000AA) divided into five subcourses specific to enlisted professional military education, plus
the Your ... Corporals Leadership Course: The Student - Marines.mil This course focuses on all of the fundamentals of making
remarkable young leaders. It gives corporals the chance to explore different leadership styles to help ... Cpl's Course
Administration Flashcards - Quizlet Study with Quizlet and memorize flashcards containing terms like Promotions,
Reenlistments, Certain Duty Assignments and more. Java: An Introduction to Problem Solving... by Savitch, Walter Java: An
Introduction to Problem Solving and Programming, 7e, is ideal for introductory Computer Science courses using Java, and
other introductory programming ... Java: An Introduction to Problem Solving and Programming ... Java: An Introduction to
Problem Solving and Programming, Student Value Edition (7th Edition). 7th Edition. ISBN-13: 978-0133841084, ISBN-10:
0133841081. 4.4 ... An Introduction to Problem Solving & Programming Welcome to the seventh edition of Java: An
Introduction to Problem Solving &. Programming. This book is designed for a first course in programming and. Java: An
Introduction to Problem Solving and Programming ... Java: An Introduction to Problem Solving and Programming (7th
Edition) by Savitch, Walter - ISBN 10: 0133766268 - ISBN 13: 9780133766264 - Pearson - 2014 ... Java: An Introduction to
Problem Solving and Programming Java: An Introduction to Problem Solving and Programming, 8th edition. Published by
Pearson (July 13, 2021) © 2018. Walter Savitch University of California, ... Java: an introduction to problem solving &
programming [7th ... Welcome to the seventh edition of Java: An Introduction to Problem Solving & Programming. This book
is designed for a first course in programming and computer ... Java: An Introduction to Problem Solving and Programming ...
Java: An Introduction to Problem Solving and Programming plus MyProgrammingLab with Pearson eText -- Access Card
Package (7th Edition) - Softcover. Savitch ... Java: An Introduction to Problem Solving and Programming ... Jun 28, 2014 — --
Java: An Introduction to Problem Solving and Programming, 7e, is ideal ... Programming with Pearson eText -- Access Card
Package (7th Edition). Java: An Introduction to Problem Solving and Programming ... Title Java: An Introduction to Problem
Solving and Programming · Author Walter Savitch · Binding Paperback · Edition number 7th · Edition 7 · Pages 989 · Volumes
1 ... an_introduction_to_problem_sol... Welcome to the sixth edition of Java: An Introduction to Problem Solving &.
Programming. This book is designed for a first course in programming and. Amazon.com: Mel Bay Fun with the Bugle
Designed for beginning buglers and those who already play the trumpet or another brass instrument, this book addresses
four major skills necessary to master ... Fun with the Bugle Book - Mel Bay Publications, Inc. Oct 4, 2000 — Designed for
beginning buglers and those who already play the trumpet or another brass instrument, this book addresses four major
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skills ... Mel Bay Fun with the Bugle by George Rabbai (2000-10-04) Mel Bay Fun with the Bugle by George Rabbai
(2000-10-04) on Amazon.com. *FREE* shipping on qualifying offers. Mel Bay Fun with the ... Paperback from $40.16. Mel
Bay's Fun with the Bugle by George Rabbai, Paperback Designed for beginning buglers and those who already play the
trumpet or another brass instrument, this book addresses four major skills necessary to. Mel Bay's Fun with the Bugle
(Paperback) Designed for beginning buglers and those who already play the trumpet or another brass instrument, this book
addresses four major skills necessary to master ... Mel Bay's Fun with the Bugle by Rabbai, George Free Shipping - ISBN:
9780786633074 - Paperback - Mel Bay Publications - 2015 - Condition: Good - No Jacket - Pages can have notes/highlighting.
Fun with the Bugle (Book) Designed for beginning buglers and those who already play the trumpet or another brass
instrument, this book addresses four major skills necessary to master ... Mel Bay's Fun with the Bugle - by George Rabbai
Designed for beginning buglers and those who already play the trumpet or another brass instrument, this book addresses
four major skills necessary to master ... Mel Bay's Fun with the Bugle by George Rabbai (2000, ... Designed for beginning
buglers and those who already play the trumpet or another brass instrument, this book addresses four major skills necessary
to master the ... Mel Bay's Fun with the Bugle by George Rabbai Designed for beginning buglers and those who already play
the trumpet or another brass instrument, this book addresses four major skills necessary to master the ... Amazon.com: Mel
Bay Fun with the Bugle Designed for beginning buglers and those who already play the trumpet or another brass instrument,
this book addresses four major skills necessary to master ... Mel Bay Fun with the Bugle by George Rabbai (2000-10-04) Mel
Bay Fun with the Bugle by George Rabbai (2000-10-04) on Amazon.com. *FREE* shipping on qualifying offers. Mel Bay Fun
with the ... Paperback from $40.16. Fun with the Bugle Book - Mel Bay Publications, Inc. Oct 4, 2000 — Designed for
beginning buglers and those who already play the trumpet or another brass instrument, this book addresses four major
skills ... Mel Bay's Fun with the Bugle by George Rabbai, Paperback Designed for beginning buglers and those who already
play the trumpet or another brass instrument, this book addresses four major skills necessary to. Mel Bay's Fun with the
Bugle (Paperback) Designed for beginning buglers and those who already play the trumpet or another brass instrument, this
book addresses four major skills necessary to master ... Mel Bay's Fun with the Bugle by Rabbai, George Free Shipping -
ISBN: 9780786633074 - Paperback - Mel Bay Publications - 2015 - Condition: Good - No Jacket - Pages can have
notes/highlighting. Fun with the Bugle (Book) Designed for beginning buglers and those who already play the trumpet or
another brass instrument, this book addresses four major skills necessary to master ... Mel Bay's Fun with the Bugle - by
George Rabbai Designed for beginning buglers and those who already play the trumpet or another brass instrument, this
book addresses four major skills necessary to master ... Mel Bay's Fun with the Bugle by George Rabbai (2000, ... Designed
for beginning buglers and those who already play the trumpet or another brass instrument, this book addresses four major
skills necessary to master the ... Mel Bay Fun with the Bugle by Rabbai (paperback) Mel Bay Fun with the Bugle by Rabbai
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(paperback) ; Narrative Type. Brass ; Type. Book ; Accurate description. 4.8 ; Reasonable shipping cost. 4.7 ; Shipping speed.


